Companies are asking some good questions about what's needed in terms of the image we're asking for.  We thought we'd share the answers with everyone.  
First, an overview:
It pays to be consistent. Settle on a striking image and use it across all platforms - brochure image, Festival website, posters, leaflets, newspapers, magazines, social media.  It's said that we don't notice an image until we've seen it at least five times. So saturate Fringe TheatreFest with the image.
Crucially:
Be aware that newspapers and magazines will decide whether to feature you based on the effectiveness of your image (not your copy). And they will only use a PHOTOGRAPHIC IMAGE, not a graphic. It doesn't matter how beautifully crafted your graphic is, THEY WON'T USE IT and you won't get featured.  So, if you want to get full and consistent coverage, arm yourself with a great photographic image.
You don't have to use the photo in exactly the same way for every medium.  It could be simply one (prominent!) element of the poster; you could use a detail of it for the brochure image and offer the full image to newspapers and magazines.  There's room for invention but a good photographic image should be your starting point.
What makes a good image?
Well that's a matter of taste and will reflect your own creative mindscape.  But remember you've got to make an instant impact.  Something quiet and reflective is unlikely to serve the purpose.  Avoid text.  Don't use the poster as your brochure image – too much detail.  Best to go for something dramatic. Provoke questions with your image: what's happening?  What's going to happen next?  If it's a single face, what's the interesting relationship with the viewer?  If there's more than one person in the photo, what's going on between them?  Create a compelling narrative.
Exploit the fact that eyes attract us to an image. 
Look at the image from a variety of distances.  Does it work as (part of) a poster from across the street.  Will it work if it's not much bigger than a postage stamp on a smartphone - or is there too much going on?
What do we want to do with your image?
We will use it on our website and in our brochure and, if the image is suitably striking, we will offer it to the local press.  We've attached below a page from last year's brochure to show how we use the image in that context.  Please note that the images are in portrait aspect (NOT landscape) which is why we ask you for that format.  We use the same image on the website.  It could be useful for you to look at pages from the archive section of the website to see how that works.  This link gives you a particularly wide range of images: https://theatrefest.co.uk/archive/17/productions17.htm   You might like to see which images make an immediate impact and analyse why.
Please follow the guidelines in terms of the necessary resolution.  Ideally we need the photos at a resolution of 300psi and of minimum dimensions 18cm height, 13 cm width.  This should work for newspapers and magazines - and will certainly work for the brochure and website.
We hope this is useful.  If all it's done is create confusion or doubt then get in touch with specific questions.
A jpeg of a page from last years poster showing how the image is used.  This is an A5 page:
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A Cautionary Tale

Rabblerouse Theatre

The babies are bit, the moon’s

in a fit, the houses built without
walls. Victorian rhymes punctuate
this gothic tale of ambition and
apples, friendship and Faustian
temptation.

drama

14+ 60 mins
strong language

Fri4.30, Sat 7.00,
Sun5.45

It's Literally Harry
and Chris

Harry and Chris

After sell-out runs of their 2016
and 2017 shows at the Edinburgh
Fringe, Harry and Chris bring their
unique mix of comedy, melody
and poetry to TheatreFest!
***k*%* The Sunday Post
comedy-jazz-rap

all ages 45 mins

Thu 5.30, Fri 7.30,
Sat1.30

Nature Knows Best
TicTac Theatre

In a delightfully funny series of
two person plays, Nature Knows
Best looks at love and life through
the eyes of a seagull duo, a couple
of seahorses and a pair of sheep.

wop comedy, physical theatre
Thu 8.00, Sat 4.15, 11+ 60 mins
Sun7.15 themes of a sexual nature

songs of the hollow
cua

cua

songs of the hollow

Soaring melody lines, dirgy, intense
a capella vocals and complex
thythmic structures will have the
blood pumping through even the
coldest of auditoriums.

music - folk, roots
all ages 50 mins

Fri10.15, Sat 8.30,
Sun 2.45

How the West Was
Lost

The Bard of Windmill Hill

A treatise for our troubled times
encompassing tragedy, history
and comedy; satire, philosophy
and social comment; drama,
theatricality and hilarity.

spoken word, satire
14+ 50 mins

Sat2.45

Jack The Ripper:
Facts, No Fiction
Lucky Dog Theatre Productions
Philip Hutchinson is regarded as
being a world authority on the
Whitechapel Murders. He will

tell you just the facts - with some
unexpected laughs thrown in.

spoken word

Fri 8.45, Sat 10.00, 14+ 60 mins

Sun4.15 images and descriptions of murder
and mutilation
waasesress  OUtside of the Box

Cirdle of Spears

Xandra, a viper journalist, Yates,
her criminal assodiate and Zebb her
rather secretive landlord, think
they have the measure of each
other but all fail to think Outside
of the Box.

comedy

Thu 6.45, Sat 5.45, 12+ 45 mins

Sun 1.30

BARRY
HEWS

family run garage and
Bosch Car Service Centre
in Pottington, Barnstaple

proud sponsors of the programme in The Guildhall





